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In summer 2006, ADOT Communication and Community Partnerships Division (CCP) in partnership 
with ADOT Valley Project Management and ADOT Environmental Planning Group, began 
implementation of a large-scale Interstate 17 Black Canyon Freeway Corridor public information 
program to help lessen the public’s frustration with traffic congestion in the corridor, specifically the 
section north of Loop 101 Agua Fria Freeway.  The EA Consortium, CCP’s Public Involvement, 
Government Relations, Public Relations Consultant for the Northwest (Maricopa County) Regional 
Focus Corridor, took the lead in implementing the program, and in the initial planning meeting, it was 
determined that the appropriate level of the IAP2 Spectrum to use for the program was “Inform.”  The 
goal for the program was three-fold:   
 

1. To inform the public about the nature and timing of the improvements;  

2. To educate the public about the Regional Transportation Plan, how it was developed, Maricopa 
Association of Government’s (MAG’s) role in prioritizing the plan, and ADOT’s role in delivering 
the freeway component of the plan; and, 

3. To obtain public input on project plans, particularly with respect to right of way impacts. 
 
The most visible component of the program was a series of public information meetings, titled the “I-17 
Road Shows.”  The program also included a public information poll, corridor newsletter, corridor website 
and database, slide presentation, and targeted outreach to public agencies, elected officials, media 
outlets, and business and community groups.  This memo provides documentation of these activities. 
 
Public Opinion Poll 
Prior to and in preparation for the Road Shows, the team worked with ADOT and MAG staff to develop 
and implement a two-phase public information poll.  The purpose of the poll was to gauge public 
knowledge and perception prior to initiating the public information campaign, and then to follow-up after 
the initial outreach to identify the effectiveness of the initial effort and determine the level of follow-up 
efforts needed to achieve the desired results.   
 
The poll included 400 telephone interviews with completely randomly-selected adult heads of 
households in selected zip codes (see below) along the I-17 corridor from about Bethany Home north to 
the County line. As the purpose of the survey was to gauge public knowledge of the I-17 program prior 
to and after our initial outreach campaign (newsletter, web site & road shows), we asked only for age 
and whether the respondent is a licensed driver.  We did not ask for ethnicity or income bracket, and 
there was no language barrier experienced in any of the 400 randomly-selected Phase I interviews.  
The following zip codes, which are all in the northwest regional focus corridor, were the ones included in 
the polling: 85022, 85023, 85024, 85027, 85029, 85053, 85085, 85086, 85304, 85306, 85308 and 
85310. 
 
Included below is a brief summary of the results of Phase I of the Poll: 

1. Of all the people polled, 83% use I-17 to travel out of town; 31% to go to work and 52% to go 
shopping.  

2. The mean number of times they said they use I-17 is 18.4 per typical month, with males using 
the corridor 2X as much as females.  

3. 91% said I-17 is congested; 60% of those said very congested.   



 
4. Only 10% of those polled feel they are very informed about the planned I-17 improvements, and 

23% feel they are somewhat informed.  41% said they are not informed at all. 

5. When asked an open-ended question about how they would prefer to be informed, 38% said 
newspaper; 33% said mail/flyer; 28% said via TV; 5% said project website and 2% said via 
public forums/open houses.   

6. 68% of those polled feel ADOT works with local agencies and communities to build 
transportation facilities that provide a safe and attractive transportation experience for the 
traveling public.  (22% disagreed with that statement.)  74% said ADOT does a good job 
maintaining our State Highway System; 25% disagreed.  

7. 71% said they would prefer to have several improvements under construction at the same time 
to complete construction of the improvements within three to five years as opposed to stretching 
out the period to lessen traffic congestion.  

8. 51% of those polled think that the State of Arizona is involved in making improvements to I-17, 
with 41% specifically stating ADOT.  Only 3% said they think MAG is involved; and 6% said they 
think the cities and county are involved.  

9. When asked an open ended question about what is ADOT’s role in the planning and 
implementation of I-17 improvements, 14% said ADOT controls the entire process; 14% said 
ADOT designs freeways/highways; 10% said ADOT is responsible for freeway maintenance; 
and 5% said ADOT implements the RTP.  6% said ADOT provides the funding; 4% said ADOT 
approves regional freeway improvements; and 4% said ADOT prioritizes projects.  

10. When asked an open ended question about what is MAG’s role in the planning and 
implementation of I-17 improvements, 8% said MAG provides funding; 3% said it prioritizes 
projects; 2% said MAG designs projects; 2% said MAG conducts regional transportation 
planning; 2% said MAG develops the RTP; 1% said MAG approves accelerations/cost changes 
to the RTP; and 81% said they do not know what MAG does. 

11. When asked an open ended question about what suggestions they have for making the public 
involvement process as effective as possible, 19% cited Media Coverage (7% newspaper; 7% 
TV; 5% Internet); 18% cited Information/Communications sources, with 15% citing “More 
meetings/public forums.”  9% said mailings/flyers.  18% said more public involvement overall.  

 
Phase II is nearing completion, and a final summary report will be submitted to ADOT CCP upon completion.  
Future I-17 Corridor public outreach activities will be based on the results of Phase II of the poll. 
 
I-17 Road Shows: 
Meeting venues were researched and secured.  A meeting checklist and room layout plan was 
prepared.  A pre-meeting was held with all Road Show participants to prepare them for the meeting.  
Key messages and talking points were developed and shared at that meeting, and meeting protocol 
was discussed.  Nametags were prepared for all agency and consultant participants, identifying 
everyone by ADOT project role.  Three I-17 Road Shows were held from 6:00 to 8:30 pm at three 
separate locations, with the same content and format for each meeting.  The following outreach efforts 
were conducted to notify residents, businesses, and key stakeholders of the I-17 Road Show meetings - 
as well as provide general information about the improvements and ways to get more information about 
the improvements (e.g., the website and hotline) for those who were unable to attend the meetings. 

• Approximately 36,000 bilingual newsletters with information about the meetings and I-17 
planned improvements north of Loop 101 were mailed September 8 to all postal customers 
within two miles of the I-17 corridor north of Loop 101, as well as all of Anthem and New River 
postal customers. 

• An email invite was sent September 12 to approximately 650 people on the I-17 north database, 
including elected officials and key stakeholders. 



 
• Approximately 150 postcards were mailed September 12 to key stakeholders, including elected 

officials, ADOT staff and business/neighborhood representatives. 

• Posters and postcards were delivered September 12 to libraries, community centers, the USAA 
campus and other key locations. 

• A media release was sent in late August to all pertinent media outlets, as well as homeowner 
associations along the I-17 corridor.  ADOT CCP media relations staff pitched the Road Shows 
to the media. 

• The I-17 north web site was launched September 8, which contained information about the 
Road Show meetings and also includes information about I-17 improvements and a copy of the 
Road Show presentation and newsletter. 

 
All materials included the Internet address for ADOT’s new I-17 website (www.Interstate17North.com) 
and our project hotlines (English and Spanish).  In addition, EA government relations specialists held I-
17 corridor briefings with a number of elected officials and candidates associated with the I-17 corridor.   
 
Each meeting included a formal presentation given by ADOT Community Relations Director Matt 
Burdick, following by a 15-minute question and answer period.  Prior to making the presentation, Mr. 
Burdick introduced Mr. Napoleon Beraza, who welcomed the audience in Spanish and informed them 
he was available for anyone needing Spanish translation.  Question cards were provided to each 
meeting attendee upon sign-in, and they were asked to use the card to submit their questions in writing 
to project team members during the presentation and the Q&A period.  This enabled Matt Burdick to 
read each question to the audience prior to answering it.  Use of this method ensured that most 
participants could hear the questions and the answers and prevented any one person from 
monopolizing the Q&A period. Each attendee was also given a survey form to complete.  
 
Following is a brief summary of each of the three public meetings in the series:   
 

September 19, Sandra Day O’Connor High School, Glendale 
According to our sign in sheets, there were 93 members from the public in attendance.  Of the 25 
surveys that were returned, 21 had requests for more information about I-17 improvements.  
Comments on the surveys were generally favorable, with 31 requests to be added to the mailing list.  
Several major media outlets covered the meeting, including Channel 12, Channel 3, Telemundo and 
KTAR. 
 
September 21, Anthem Community Center, Anthem 
We had 147 people sign-in for the meeting, and Matt Burdick was applauded at the end of his 
presentation.  Out of the 30 surveys that were returned, 26 had requests for more information about 
I-17 improvements.  Comments on the surveys were generally favorable, with 37 requests to be 
added to the mailing list.  The event was covered by Channel 10 TV news and Bob Golfen from the 
Arizona Republic.   
 
September 28, Desert Mountain Middle School, Desert Hills 
Sixty-five members of the public were in attendance, including a number of people from the 
Coalition of Arizona Bicyclists.  Representative Pamela Gorman was in attendance.  Twenty-one 
surveys were returned with mostly positive comments, including a number of compliments on the 
meeting format.  Some concerns were expressed about bicyclists being able to use frontage roads.  
We received 14 requests to be added to the mailing list.  Matt Burdick once again received 
applause after his presentation.  No media reps were present.   

 

http://www.interstate17north.com/


 
Program Results 
Meeting Participation.  A total of 305 citizens signed-in for the three large-scale I-17 Road Shows, 
which was a better than average turn-out for public meetings where no decisions are required to be 
made.   
 
Database Enrollment.  In the I-17 Road Show presentation, we promised to keep the public informed 
via the website, future newsletters and other methods.  The initial newsletter included a return postcard 
to subscribe to future issues.  These efforts have resulted in nearly 800 people subscribing to the I-17 
corridor database to receive future updates.  The team intentionally designed the I-17 public information 
program so that following the three large-scale public meetings, team members would take the I-17 
presentation on the road to smaller groups, such as Village Planning Committees and neighborhood 
and business groups.   
 
Media Coverage.  Media coverage was outstanding for the I-17 public Road Shows, which were 
covered by all major TV, radio and print news outlets. There were a total of 46 media reports for 
meeting series, with a total audience of nearly three million.    
 
Meeting Survey Responses.  A total of 76 meetings surveys were returned.  The responses were 
shared with the appropriate ADOT and consultant project managers. 
 


